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KUALA LUMPUR --Cradle Fund 
and the Technopreneur Association 
of Malaysia (TeAM) have inked an 
agreement to provide innovators ad-
vice on getting funding for their 
companies.  
 
Under the terms of agreement, the 
two partners will establish various 
programs where the TeAM will help 
budding tecnopreneurs to modify 
and enhance their ideas or business 
models, so that they may qualify for  
Cradle Fund’s investment program, 
known as CIP.  
 
Established under the auspices of the 
Ministry of Finance, CIP was formed 
in 2003 and is managed by Cradle 
Fund. The investment program is 
one of Malaysia's development and 
pre-seed funding initiatives aimed at 
assisting technopreneurs in their 
quest to transform their technology 
ideas into commercially viable ven-
tures.  
 
Speaking to reporters at the signing 
ceremony Wednesday, Cradle Fund's 
chairman Sallehuddin Othman said it 
realizes that aside from increasing the 
volume of applications it receives, the 
quality of ideas submitted must also 
be improved.  
 
Sallehuddin said: "The collaboration 
with the TeAM inculcates the spirit 
of networking, especially amongst the 
younger technopreneurs who may 
not have had much experience within 
the business and technology indus-
try."  
 
According to Renuka Sena, deputy 
president of the TeAM, the first pro-
gram--called Idea Reflow Program--

will see the Association assisting 
applicants in modifying and enhanc-
ing their ideas for the purpose of 
obtaining the CIP grant.  
 
The second initiative, called Idea 
Refinement and Monitoring Pro-
gram, is designed to focus on suc-
cessful CIP applicants. The TeAM 
will provide guidance, recommenda-
tions and suggestions to improve 
business ideas during the disburse-
ment and monitoring phase of the 
CIP grant.  
 
Cradle Fund and the TeAM will also 
provide technopreneur development 
tips, strategy and business model 
advisory, branding and marketing, as 
well as intellectual property advice, 
Renuka added.  
 
"All these services, usually charge-
able by the hour by consultants, will 
be provided free of charge," she 
said.  
 
Cradle Fund CEO Nazrin Hassan 
said the organization is not suggest-
ing that business ideas it received 
were of inferior quality. Rather, local 
technopreneurs have ideas that, 
most of the time, "are merely not 
well thought through".  
 
Nazrin noted that the approval rate 
for the CIP grant is about 25 per-
cent.  
"Our aim, therefore, is to help these 
young technopreneurs finetune and 
tweak their business models and 
ideas," he explained. "This will in-
crease the overall quality of their 
ideas and the chances they have in 
making it commercially viable."  
 
Nazrin added that, to date, five po 
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tential candidates are in the 
pipeline to receive guidance 
from TeAM officials.  
 
Since its inception, CIP has dis-
bursed a total of 15.7 million 
ringgit (US$4.8 million) to some 
270 entrepreneurs and commer-
cialized about 42 percent of 
completed ideas it funded.  
 

Source:  http:/ / www.zednetasia.com 
(August 2008) 
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The Big Three of four wheels used to relate to the U.S., Ger-
many and Japan. However, not for much longer. A new re-
port shows that in the past few years, precisely after its acces-
sion to the World Trade Organization (WTO) in 2001, China 
has seen a phenomenal growth in its automotive industry. As 
the country’s economy is growing steadily, a vast consumer 
base with increasing disposable income has led to a changing 
lifestyle and rapid development in road infrastructure. T his 
has subsequently led to China becoming a renowned name in 
the global automobile industry. 
 
Some of the key findings in the report highlights that Chi na is 
projected to add 33 million automobiles during 2008-2010 
which will see the passenger car sales cross 11 million units in 
2010. 
 
The positive sign is that China encourages the development 
of clean and fuel efficient vehicles in an effort to sustain con-
tinued growth. By the end of 2007, China planned to reduce 
the average fuel consumption per 100 km for all types of ve-
hicles by 10%. 
 
Also, the proportion of vehicles burning alternative fuel w ill 
be increased to help optimise the country’s energy consump-
tion. Priority will be given to facilitating the research an d de-
velopment of electric and hybrid vehicles. 
 
Source:http:/ / www.global-electronics.net  
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Motorola had actually forecast that it would lose about 2 
cents a share. 
 
Revenue was US$8.08 billion, down from US$8.73 billion. 
But it still beat expectations of US$7.5 billion in revenue. 
Motorola's Home and Networks Mobility and Enterprise 
Mobility divisions brought home the bacon with strong 
sales of US$2.7 billion for Home and Networks and US$2.0 
billion from Enterprise Mobility. 
 
The handset business, which narrowed its loss to US$340 
million from US$347 million, continued to drag on the 
company's earnings. But surprisingly it was not as bad as 
expected. 
 
Motorola managed to hang on to its No. 3 position in the 
global handset market, shipping some 28.1 million handsets 
during the quarter. The company had been expected to lose 
share to market leader Nokia and second place Samsung 
Electronics. But Motorola hung onto to its No. 3, mostly 
due to stronger sales in North America. 
 
Again this is surprising considering that Motorola had no  
new, cutting-edge phones to compete against other hyped 
devices, such as Samsung's Instinct, which went on sale in 
the United States during the second quarter. 
 
Motorola CEO Greg Brown told analysts and investors on 
a conference call that Motorola actually took share in North  
America due to the sale of low-cost 3G handsets. Even 
though Motorola has not had a hit since the Razr, which 
was introduced in 2004. The company sold 3 million Razrs 
in the second quarter and 1 million Razr2s. And despite the 
hype surrounding the iPhone, Motorola still managed to 
sell 1 million Rokrs, the company's music-playing phone.  
 
While Motorola may not have lost worldwide market share, 
it is clear the company is heavily reliant on sales in the 
United States. About 48 percent of the devices the com-
pany shipped during the quarter were to the North Ameri-
can market, compared with only 14 percent for Asia. 
Brown said that the company expects sales to fall sequen-
tially in the third quarter as Motorola continues to lose ma r-
ket share abroad. 

But the company is planning to release some new handsets 
featuring touch screens and smartphone capabilities for the 
holiday season, which it hopes will help revive sales in all  
markets.    Source: http:/ / www.zdnetasia.com (August 2008) 

China Overtakes ‘Big Three’ in Global Auto-
motive Industry 

Motorola Surprises Wall Street with Profit 

Motorola surprised Wall Street Thursday by reporting a smal l 
profit and steady market share in its beleaguered handset 
business for the second quarter of 2008. 
 
The key to Motorola's success for the quarter was cost-
cutting and strong performance from businesses other than 
its handset division. As a result, the company was able to 
squeak out a US$4 million profit, or less than 1 cent a share, 
which helped turn the tide on a year-long trend of losses. 

Motorola Surprises Wall Street with Profit 
(continued) 
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Cellular Handset & Chip Markets 2008 

Forward Concepts has announced the publication of its 
newest in-depth annual study of the worldwide cellphone 
market and virtually all of the chips that go into them. The  
new 564-page study, “Cellular Handset & Chip Markets '08, " 
gauges the performance of the top 38 handset vendors and 
ranks their 2007 market shares. The study provides dozens 
of detailed forecasts by technology and by global region 
through 2012 of handsets, subscribers and cellular handset 
chips of all types. 

In addition, the report provides estimates of the market 
shares of cellphone vendors by air technology (GSM, GPRS, 
EDGE, CDMA2000 1xEV, 1xEV-DO, WCDMA, HSPA 
and even PHS/PDC/iDEN/TDMA). Even ultra-low-cost 
cellphones are forecast by air interface.  Importantly, the 
study estimates market shares of chip vendors for every chip 
type and for every applicable air technology. 

Market metrics are the central focus of the study, but some 
key findings are: 

· Cellphone unit market growth is slowing globally to 
10% in 2008, as Japan growth turns negative,  North Amer-
ica slows to 7.8% growth and Europe slows to only 3.8%. 

· In spite of a slowing economy, Europe continues to be 
the fastest-growing market for WCDMA in 2008, pacing 
North America. 

· China and India continue to be the volume cellphone 
drivers, but the smaller markets of Africa and the Middle 
East will experience far higher growth rates. 

· HSDUPA is emerging in  2008, and will begin displacing 
WCDMA and HSDPA. 


     EDGE markets will continue to grow in spite of excite-
ment in 3G. Next-generation eEDGE will match first-
generation WCDM 


     The demand for voice-only, ultra-low-cost  GSM/
GPRS and CDMA2000-1x cellphones is growing rapidly and 
will dominate market volumes in emerging countries. 


    Over the next five years, the fast-growing smartphone 
markets are driving introduction of single-chip peripher als 
that support Wi-Fi, Bluetooth, GPS, FM radio and even mo-
bile TV.A data rates at a much lower operator capital ex-
pense. 

· As the market for wireless payments expands, the de-
mand for NFC radio and cellphone fingerprint sensors is 
also growing. 

· Qualcomm's MediaFLO has achieved dominance in 
the U.S. mobile TV market,  but Japan leads the market 
with ISDB-T followed by South Korea with T-DMB. 

· The global fragmentation of mobile TV standards will 
lead to demand for multi-standard single-chip mobile TV 
receivers. 

· Touch-screen controller growth is driven by the huge 
success of Apple's multi-touch iPhone and multi-touch 
screens are forecast to eventually displace single-touch 
ones. 

· The mainstream cellphone camera market is migrating 
to 2 megapixels in 2008, as 3-megapixel volumes disap-
pointed suppliers in 2007. However, with autofocus be-
coming a standard feature with them, we expect new 3-MP 
phones to see stronger 2009 growth. 

Application processor competition is heating up as the de-
mand for increasing video and Web functionality grows 
with 3G's higher data rate. 

(please see page 4 for glossary) 

Source: http:/ / www.zdnetasia.com (August 2008) 
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This article will be 
archived in our website:           
http://
www.investpenang.gov.my 
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According to Silvio Baronchelli - IDEA 
President - the European electronic com-
ponent DTAM in Q1’08 has shown  a 
quarter-on-quarter growth but below the 
expected level (in Europe, Q1 is usually 
the strongest quarter). The long term trend 
(the ratio to the same quarter of the previ-
ous year) is in fact showing a significant 
decline confirming the overall trending 
down. The other important indicator, the 
Book-to-Bill ratio, in Q1 remained slightly 
above unity: 1.01:1 giving the hope of a 
not too much declining Q2. “Q1 has his-
torically been the leading growth quarter in 
Europe, however global economic fore-
casts suggest that overall economic activity 
is likely to decline, which may impact elec-
tronic component markets and restrict 
growth in 2008”, commented Silvio 
Baronchelli. 
  
Bookings 
Total European Distribution Bookings 
(Net Sales Orders Entered) in Q1 2008 
increased by 3.8% when compared to Q4 
2008 but declined by (9.1%) when com-
pared to the same period last year. 

 
Sector specific Bookings changes in Q1 
2008 compared to the previous quarter 
were: Semiconductors grew by 9.0%; Pas-
sives increased by 0.6%; whilst Electro-
mech and Other Components increased 
by 4.3%. The change compared to the 
Q1’07 have instead been: -12% for Semi-
conductors, -0.2% for Passive and -6.9% 
for E-mechs and Others. 
  
Billings 
Total European Distribution Billings (Net 
Sales Invoiced less Credits) in Q1 2008 
grew by 8%, when compared to Q4 2008 
but declined by (8.8%) when compared to 
the same period last year. 
 
Sector specific Billings changes in Q1 2008 
compared to the previous quarter were: 
Semiconductor grew by (9%); Passives 

Electronic Component Markets in Europe Trends Down 

grew by (4.7%); Electro-mechs and Other 
Components grew by (7.2%). The com-
parison with the same quarter last year 
were: Semiconductor declined by (9.1%); 
Passives went down by (10.2%); Electro-
mechs and Other Components declined 
by (6.9%). 

 

Source:http:/ / www.global-electronics.net  

 Fortune 500 Top Ten Companies 

Fortune 500 annual ranking of America’s 
largest corporations 2008 

1.  Wal-Mart Stores 

2.   Exxon-Mobil 

3.  Chevron 

4.   General Motors 

5.   ConocoPhilips 

6.    General Electric 

7.    Ford Motors 

8.    Citigroup 

9.    Bank of America 

10.  AT & T 

Source:http:/ / www.fortune.com 
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Glossary (from page 3) 
GSM (Global Standard for Mobile) 
GPRS (General Packet Radio Service) 
EDGE (Enhanced Data for GSM Evolution)  
CDMA (Code Division Multiple Access)  
WCDMA (Wideband CDMA)  
GPS (Global Positioning System)  
HSDPA (High-Speed Downlink Packet Ac-
cess)  
HSPA (High Speed Packet Access )  
NFC (Near Field Communication)   
FM (Frequency Modulation)  
ISDB-T (Integrated Services Digital Broad-
casting-Terrestrial) 
T-DMB (Terrestial-Digital Multimedia 
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